Pass the Positivity at Home Competition Terms and Conditions
1. This competition is promoted by HarperCollins Publishers Ltd (“HarperCollins”),
Westerhill Road, Bishopsbriggs, Glasgow G64 2QT.
2. This promotion is open to all UK residents except employees of HarperCollins and/or
ootiboo gmbH i. Gr. (and/or their respective parent, subsidiaries or any affiliated
companies) and/or their respective immediate families.
3. You must be at least 18 years old to enter this competition.
4. The prize is five (5) books published by Farshore Publishers (an imprint of HarperCollins)
and a personalised print by Katie Abey (the “Prize”). There is one (1) Prize and there will
be one (1) winner of this competition.
5. To enter this competition you must be a parent or guardian of a child between the
ages of four (4) and seventeen (17) (the “Child”). Please fill-in the competition entry
form via [https://www.propahappy.com/at-home/] and follow the instructions to
upload the ‘Pass the Positivity’ entry on behalf of the Child (the “Submission”).
6. For the purposes of these Terms and Conditions, “Information” means the Submission
and the Child’s name, age and school.
7. In relation to Ant & Dec’s upcoming ‘Pass the Positivity’ project in conjunction with the
release of their upcoming book ‘Propa Happy’ (the “Book”) (the “Project”), you
confirm that the Information may be:
a.
b.
c.
d.
e.
f.

used in an installation and/or display at Ant & Dec’s upcoming live event on
Thursday 26 May 2022 (the “Event”);
read out in public at the Event;
published online including but not limited to on social media websites but only
insofar as such publication relates to the Project and/or the Event;
used in all marketing relating to the Project and/or Event;
used in future reprints of the Book; and
used in a series of ‘Positivity Posters’ in relation to the Project and/or Event that
will be showcased and/or placed nationwide, including but not limited to in
NSPCC Call Centres.

If you do not consent to the use of all or some of the Information for the purposes
described in this clause 7 please state the following in the Submission:
“I do not want my child’s (delete as appropriate) name/age/school to be included
any materials or events relating to ‘Propa Happy’ by Ant & Dec or in Ant & Dec’s ‘Pass
the Positivity’ project”
(the “Statement”).

For the avoidance of doubt, unless expressly stated by you in writing, the Information
may be used in relation to the Project and/or at the Event. Conversely, the absence of
the Statement in the Submission does not guarantee that the Information will be used
in the Project and/or at the Event.
8. If the Information is used in association with the Project and/or the Event, you confirm
that the Information will be used without additional payment and/or compensation to
you and/or the Child.
9. Only one entry is allowed per household.
10. The opening date for entries is Saturday 2 April 2022 at 09:00 BST. The closing date for
entries is Sunday 17 April 2022 at 23:59 BST.
11. No entries received after the closing date will be accepted.
12. The Prize is non-refundable, non-transferable and subject to availability. No guarantee
is given as to the quality of the Prize.
13. No cash or Prize alternatives are available.
14. HarperCollins reserve the right in their reasonable discretion to substitute the Prize with
a prize of equal or greater value.
15. The winner of the competition will be drawn at random by an electronic system from
all entries that have complied with these Terms and Conditions and will be notified by
e-mail no later than Wednesday 20 April 2022
16. The Prize will be delivered to the winner within one (1) month of the closing date of this
competition.
a. HarperCollins will aim to adhere to the deadline for delivery stipulated, however
if HarperCollins are unable to meet that deadline due to any circumstances
arising as a direct or indirect result of the Coronavirus pandemic and any other
potential unforeseen factors outside of their control, HarperCollins will ensure
relevant timely communication with the winner and in the unlikely event that
delivery becomes impossible, HarperCollins may offer a reasonable substitute
product.
b. To ensure prompt delivery of the Prize, the winner will be asked to confirm their
address for delivery of the Prize within five (5) working days of receiving an email
from Farshore’s marketing team confirming that they have won.
17. Any application containing incorrect, false or unreadable information will be rejected.
Any applications made on behalf of or for another person and/or multiple entries will
not be included in the competition.
18. HarperCollins’ decision as to who has won the competition shall be final.

19. To obtain the name of the Prize winner after the closing date, please write to Farshore
Marketing Team, HarperCollins Publishers, The News Building, 1 London Bridge Street,
London, SE1 9GF.
20. The entry instructions are part of the Terms and Conditions for this competition.
21. By entering the competition, you are agreeing to accept these Terms and Conditions.
Any breach of these Terms and Conditions by you will mean that your entry will not be
valid, and you will not be allowed to enter this competition.
22. Any personal information you give us will be used solely for this competition and will not
be passed on to any other parties without your agreement. HarperCollins’ privacy
policy can be found at: https://corporate.harpercollins.co.uk/reporting/privacypolicy/
23. Under no circumstances will HarperCollins be responsible for any loss, damages, costs
or expenses arising from or in any way connected with any errors, defects,
interruptions, malfunctions or delays in the promotion of the competition or Prize.
24. HarperCollins will not be responsible unless required by law, for any loss, changes, costs
or expenses, which may arise in connection with this competition and HarperCollins
can cancel or alter the competition, including these terms and conditions, at any
stage.
25. Each entrant agrees to the complete release of Instagram and Facebook in relation to
this competition and promotion.
26. This competition and promotion is in no way sponsored, endorsed or administered by,
or associated with Instagram, Facebook and Twitter.
27. Any dispute relating to the competition shall be governed by the laws of England and
Wales and will be subject to the exclusive jurisdiction of the English courts.

